
Allen Jacobs in his new book 
How to Think talks about the 
restrictive mindset that he 
calls the “Repugnant Cultural 
Other”. During the last U.S. 
presidential election, Hillary 
Clinton gave us an unfortunate 
example when she referred to 
Donald Trump’s supporters as 
“that basket of deplorables.” 

Jacobs says it’s difficult to 
leave the “pleasure of sharing an 
attitude” about another group 
when one knows that attitude is 
socially approved. But this pleas-
ure often stands in the way of 
understanding and thinking.

With that in mind, here’s an 
objective exploration of the 
U.S. electorate that supported 
President Trump’s election and 
contributes to his continued pop-
ularity. Despite week after week 
of chaos in the White House, the 
Russia investigation, allegations 
of extramarital affairs etc., his 
popularity has remained surpris-
ingly high over the last 14 months.

About 58 per cent of eligible 
electorate voted in the November 
2016 presidential election. Of 
that group 46.1 per cent voted for 
Trump. His job approval rating, 
another measure of support, was 
at 45 per cent in the first weeks 
after his election. But after a few 
months it dropped to 40 per cent.

A year later, despite growing 
controversy and condemnations, 
his average job approval rating 

according to RealClearPolitics 
is 42.1 per cent. For perspective, 
Prime Minister Justin Trudeau 
has slipped to 44 per cent and 
Ontario Premier Kathleen 
Wynne has risen to 20 per cent.

So, who are the Americans who 
make up Trump’s core support? 

They’re not the working class 
voters the mainstream media says 
they are. An Atlantic headline read, 
“The billionaire developer is build-
ing a blue class foundation”. A New 
York Times headline identified his 
supporters as ”mostly blue-collar 
white and working class voters.” 

But the myth they cre-
ated is wrong.

Emily Ekins, a political scien-
tist and pollster with the Cato 
Institute recently released a paper 
for the Washington, D.C.-based 
Democratic Fund titled “The Five 
Types of Trump Voters.” She found 

there is no such thing as “one kind 
of Trump voter’ who voted for him 
for one single reason. Trump sup-
porters are not a monolithic bloc. 
And it makes his political high-
wire act even more addictive.

The largest group, at 31 
per cent, were the Staunch 
Conservatives: loyal, fiscally con-
servative Republicans who are 
politically aware. They’re a lit-
tle older, more male than female, 
have higher socio-economic sta-
tus and are more likely than the 
other clusters to be National 
Rifle Association members.

The Free Marketers, at 25 per 
cent, are free traders who favour 
smaller government and have 
moderate views on immigra-
tion and race. They’re mostly 
middle-aged males from the 
Midwest with more educa-
tion and higher incomes. They 

voted against Clinton. While 
loyal GOP members, they 
have doubts about Trump.

The American Preservationists, 
at 20 per cent, are staunch Trump 
supporters. They have lower levels 
of education and income, favour 
higher taxes on the rich, support 
the social safety net and think 
the political and economic sys-
tems are rigged. They’re skeptical 
about free trade and immigration.

The Anti-Elites, at 19 per cent, 
also believe the economic and 
political systems are rigged against 
them. Younger than other clus-
ters, their views on immigration, 
race and American identity are 
relatively moderate. They sup-
ported Clinton in 2012, but moved 
strongly against her in 2016.

Finally, the Disengaged, at 
five per cent, don’t follow poli-
tics. They are younger and more 

female than male. They support a 
temporary Muslim travel ban and 
are skeptical about established 
institutions and immigration.

There is overlap among these 
clusters. But there’s also dif-
fering views on race, social 
and economic issues. 

However, they were con-
sistent in four areas: dis-
like of Hillary Clinton, evalu-
ation of the economy, views 
about illegal immigration, and 
stance Muslim immigration. 

And, there’s a fifth: 
Keep your promises.

Over the last year Trump has 
skillfully played to this diverse 
audience. He still litigates the 
2016 election with constant crit-
icisms of Clinton. His contro-
versial attempts at forcing “fair” 
trade and repatriating over-
seas jobs resonate well — even as 
stock markets fluctuate wildly.

His move to introduce a 
points-based immigration sys-
tem while fighting to tempo-
rarily ban Muslims is popular. 
And funding the symbolic bor-
der wall with Mexico is further 
red meat for his support groups.

Trump has attracted a sur-
prisingly heterogeneous group 
of voters. Maintaining a 40 
per cent plus approval rating 
for over a year, given his bag-
gage, is no mean political feat.

Yes, the GOP has lost the last 
five special elections to the 
Democrats. But going into the 
November mid-tem congres-
sional elections, Trump has more 
political staying power than 
most of us predicted. That’s why 
Republican leaders and can-
didates are still holding their 
noses and staying in line.
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Who’s still supporting Trump?
The U.S. president pulls 
in supporters who don’t 
look like the mythical 
blue-collar worker
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At a March rally in Pennsylvania, U.S. President Donald Trump greets supporters carrying signs that hit on many of 
the selling points he has emphasized in his campaign and presidency. 
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