
n OPINION: Leader Elizabeth May loses her credibility as an outstanding parliamentarian with the party’s platform

Green withers under scorch of costing
A 

ny one who saw Green 
Party of Canada Leader 

Elizabeth May perform during 
the first leaders’ debate could see 
she belonged on that stage. She is 
an intelligent and knowledgeable 
member of Parliament who often 
has a better grasp of the issues 
than the other party leaders.

May is the author of eight 
books, an award-winning envi-
ronmentalist and founding direc-
tor of the Sierra Club of Canada. 
In 2012 she was voted Parlia-
mentarian of the Year by her fel-
low MPs, Hardest Working MP in 
2013, and Best Orator last year.

Over the last four years May 
has punched above her weight 
in Parliament on a wide range of 
issues. She is not afraid to take on 
Prime Minister Stephen Harper 
and ask the tough questions.

At the moment the Green Party 
is polling at about six per cent 
of the popular vote. This would 
mean close to a million votes. 
So the Green Party’s recently 
released platform warrants 
more attention than it’s receiv-
ing from the mainstream media.

The plan is a sweeping array 
of promises and reforms with 
four main themes: sustainable 
economy, strong communities, 
restoring democracy and bold 
climate action. It’s a progres-
sive plan that only a party with 
no chance of forming a govern-
ment would dare advance.

But given May’s reputation for 
advocacy that is evidence-based, 
it comes as a disappointment that 
the costing of the platform is so 
questionable. Some of her more 
expensive commitments include:

• Wiping out univer-
sity and college tuition fees 
by 2020 and eliminating stu-
dent debt above $10,000 and 

interest on student loans
• Expanding the coun-

try’s rail and urban transit 
• Spending $6.4 billion annu-

ally on municipal infrastructure
• A federally funded $1-billion-

a-year green technology fund 
• Restoring CBC, Canada Post 

and Veterans Affairs funding
• Implementing a national 

pharmacare program and a den-
tal program for low-income youth

• Introducing a national guar-
anteed living income and a 
national housing plan with 
affordable home care support

And the list goes on.
The expectation was that May 

would carefully cost her prom-
ises, since she is quick to question 
the program numbers of the other 
parties. She claims her costing 
projects a $1.9-billion surplus this 
fiscal year. The surplus is forecast 
to climb to $13.1 billion by 2018.

How does she pull that fis-
cal rabbit out of her hat?

First, by increasing the tax 
rate for large corporations from 
15% to a whopping 19%. Aside 
from reducing Canada’s invest-
ment competitiveness, the rev-
enue forecast from this tax 
increase is very optimistic.

Second, her financial fore-
cast is based on the govern-
ment’s economic assumptions 
from the fall of 2014 when oil was 
around US$50 a barrel and the 
economy was expected to grow 
by 1.2% — not shrink into reces-

sion. This puts a major hole in the 
Green party’s revenue forecasts.

Third, tucked away in the 
Green party budget is a line that 
reads “legalize and tax mari-

juana” to raise $2 billion this 
year, growing to $5.4 billion by 
2019-20. Western University 
economics professor Michael 
Moffatt, who has advised Tru-

deau, tweeted: “Say you taxed at 
25%. That would only give about 
$11 per person in tax revenue. 
The Green party assumes more 
than 10 times that amount.”

Alex Usher, president of Higher 
Education Strategy, didn’t waste 
words. He tweeted: “Green (post-
secondary education) and sci-
ence platform: Dumb policy 
from people who can’t count.”

Requests to the Green 
party for their comments 
have gone unanswered.

To be fair, there is support for 
the Green plan. Max Cameron, a 
political science professor at the 
University of British Columbia, 
said in a Globe and Mail inter-
view that the platform “paints 
a picture of Canada as part of 
Scandinavia.” He maintains the 
platform is “filling the void left 
by the NDP as it becomes an 
increasingly mainstream party.” 

But he said nothing about 
the costing of the plan.

When she announced the 
plan, May said the current elec-
tion campaign was charac-
terized by “low cunning and 
cheap tricks . . . this election 
reminds me of a seedy side-
show, a carnie sideshow.” She 
went on to say, “And we want to 
offer Canadians the real deal.”

Unfortunately, May’s plat-
form is not the real deal. It’s as 
much a carnie-costed collec-
tion of promises as any offered 
by the other parties. Expecta-
tions were high for May. This is 
probably her last opportunity to 
demonstrate that the Greens are 
more than a one-issue party, a 
chance to attract a broader group 
of voters with a believable plan.

Instead, May has under-
mined her credibil-
ity and that of her party.
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